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What do we know?

» 2007 survey by US Travel Association,10% increase in USA residents
being “concerned about climate change”

* In 2008, 69% of resort managers in USA and Caribbean agreed a “large

number of clients are asking about their green practices” (Tierney 2008]
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PhoCus\Whright's 20089 Going Green Study

* 44% of U.S. travelers considered environmental impact to be important to them
when planning travel.

* 56% of U.S. travelers were skeptical of what companies were telling them about
green practices.

* Only 8% of U.S. travelers thought it's easy to find green travel options.
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CMIGreen

Community Marketing, Inc.

The largest, most comprehensive green consumer research collaboration of its kind.
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Methodology:

* 4,109 adults from across the USA were surveyed on sustainable travel from
May 22 to July 8, 2009

 Total of 1,736 respondents who consider themselves to be “extremely” or

“very” eco-conscious
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* How do they travel, how much and where?

* \WWhat does “sustainable” or “green” travel mean to them?

* \WWhat drives their interest in green travel options and destinations?
* Will they pay a premium for sustainable choices?

* |s there a gap between their intentions and their behavior?

* \WWhat do they expect from green travel brands? How do they view green
branding and messaging? What gives them trust — or makes them skeptical?

* How deep is their commitment to green travel, and how far will they take it?
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Motivations
Price
Convenience

Comfort

Quality

Experience



Traveler’'s green commitment:

94% had taken a "greener” vacation in the last 12 months.

83% had turned off the lights when they left the room

Over 73% had recycled and used their towels and sheets more than once.
19% “researched and booked greener accommodations.”

Less than a quarter rented a more fuel-efficient car

* Only 12.6% offset the impact of their travel

ROLDAN

CONSULTING

Hospitality Marketing & R




Top motivators that make them choose a hotel:

* Respondents ranked “the hotel's environmental program” eighth
out of 15 total possible attributes.

* Price, location, quality and brand are still the primary influences in
travel purchasing decisions.
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The green price point:

* 43% of survey respondents say they would be willing to pay up to 5%
more to decrease their “ecological footprint” on their next trip; almost as
many say they would pay more than that.

61% of respondents said that they did not pay anything more to stay at a
“greener hotel” in the last 12 months.
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HOW GREEN IS TRAVEL IN 2009?

NEEDS WORK

GREENWASHING
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6. Just not credible
"Eco-friendly’ cigarettes
anyone? ‘Greening’
a dangerous product
doesn't make it safe

1. Fluffy language
Words or terms with no clear
meaning, eq ‘eco-friendly’

2. Green products v dirty 5
company Bu
Such as efficient light bulbs made MmE 7. Gobbledygook \_*

in a factory which pollutes rivers Jargon and information
that only a scientist could

check or understand

A “+  8.Imaginary friends

H i A’label’ that looks like third-
3. Suggestive pictures & party endorsement..except
Green images that indicate a (unjustified) green » 3t iYs made up
impact, eg flowers blooming from exhaust pipes s

’ 9. No proof :
4. Irrelevant claims It could be right, but 3
Wuf;f"”’ Emphasising one tiny green attribute where’s the evidence? .
RRFELT ¢ when everything else is un-green

= 4B ¥ 10. Outright lying

Totally fabricated claims

5. Best in class? "
G O G R E E N Declaring you are slightly greener than the or data

rest, even if the rest are pretty terrible

Greenwashing by www.futerra.co.uk/
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e Confusion!

* Over 735% of respondents were skeptical, to some degree, of the
environmentally responsible claims of hotel operators.

* Almost 25% said they were skeptical of a// green claims.

* Over 40% of respondents looked for 3rd party certification to
verify that a travel supplier is truly “environmentally friendly.”

* Presently there are over 350 “green” travel or hospitality
certifications — and 97% of respondents could not name any.
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=SS TRAVEL = UNSUSTAINABLE?
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Visit Denver
Event Calendar
Our Center
Order Online

About Us

Green Meetings

Sustainability Prg
Green Meeting P
Green Vendors

Wells Fargo Theat
Interactive Floor

Press Releases
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facebook

Sign up for Facebook to connect with Green Travel.

joyce@roldanconsulting. com

Wrong Green Travel? Search for others: m

Green Travel

Add Green Travel as Friend | Send Green Travel a Messac

Here are some of Green Travel's friends:

1B

Recep Tutal Mardso Mustafa
Maria Yildiz

n : Green Travel likes:
e Green Travel y s
ng for? Search mor Other Television
Micholas D. Kristof
[ e
E I
United

Mational Geographic Traveler

TurkeyHo
tel Anadolu

Music
ro Trainwredk

Judy Klatt

Login

Green Travel
is on Facebook.

Sign up for Facebook to
connect with Green Travel.




Featured Green Hotels

Spotlight Hotel ) UsA (2) Asia Pacific

The Ambrose (2) East Coast ) Canada

f*) Midwest/South ) Europe

) West Coast ) Me ribbean

Why are these hotels green?

USA — East Coast

Alexandria, VA

Kimpton
Emvironmental

K travelocity:

* travel for good

Kimpton boutigue hotels.

Green Travel Offset Your Carbon Emissions Now

" As concern about climate change grows, travelers are
Purchase a Carbon Offset > A ¥ searching for ways to Travel for Good®. Now, when you

: ' book with Travelocity, you can make a contribution to
Rent a Hybrid Car The Conservation Fund's Go Zero® program to plant
native trees that help zero out the carbon dioxide
emissions created by your trip. As they grow, trees aid in
the fight against climate change, restore wildlife habitat,
improve water and air quality, and enhance outdoor

Get Outside with Your Kids










Uniting Conservation, Communities

and Sustainable Travel
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About TIES | Your Travel Choice | Learning Center | Events & Tools | GetInvolved | Stay Informe

OME = ABOUT TIES = Our Mission

Share with Friends ecoDestinations

About TIES
OUR MISSION

Your Travel Choice Makes a Difference

3 1 5 \ -. Ml -
I rave l t LY P Inspire & Be Inspired

r e e l | |:_:-_:|r|r|-:a|::_’_cir'|r_;| ’rra_-_-l s with inspir
2 i ecotourism initiatives.
Guide

Our Mission

Our Story

Our Team

Board of Directors

Projects & Milestones

Our Partners &
Supporters
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Go Green Travel Green

Travel Tips for the Eco-Conscious Traveler

Home About Contact Green Travel 101 Green Travel Gear Archives Search this site._.

Green Hotels Green Your Business Green Travel Consulting Find Cheap Airline Tickets

Latest Favorite Popular Tips

Best (Green) Travel Credit Card?
Update on My 5 Earth Day Resolutions
6 U.S. Airlines Say No to Carry-On Fee

Green Your Spring Cleaning in 8 Easy
Steps

How to Choose the Best Travel

; Backpack: 9 Tips

esolutions ; .
Filter Water Bottle Review

L;as.wi iq\ on Earth Day, I proposed we make Earth Day more like New Years, at least in KEEN Women's Shoes: Verona Mary Jane

terms of the resolutions part, In other words, I thought... IR

Shift Your Habit Book Review

Travel Gear Green Travel 101 Food and Restaurants Photos Money



Contribute

Register

COMING SOON...2010

-.{

Green travel will be the definitive resource for conscientious
travelers. It's for those of you looking for insights into how to

make your travels truly unique. It's for those of you who want to
benefit others by your presence. And, it's for those of you that
know that Green.travel makes you feel good!

Discover how to travel lightly
and help protect the places

2 o A 2
LEARN/} ' i |

7
others, volunteer your time, :

and more.

GET INVOLVED{ . .~

© 2008 Green.travel. All Rights Reserved.




SITEMAP | FAQs

U.S. TRAVEL

ASSOCIATION

PROTECTING THE ENVIRONMENT THROUGH SUSTAINABLE TRAVEL

w:‘ o mmy Accommodations/
o e - Lodging

What Is Sustainable
Travel?

Frameworks and

Corporate Travel/
Certification Programs ﬁ

Meetings/
Conventions

Travel Industry Case
Studies

Consumer Research and Destinations
Marketing Welcome to TravelGreen.org — the go-to source
on sustainable travel.
America's travel community is going green. Find out how at
TravelGreen.org. We'll show you why environmental sustainability
is good business and how business and leisure travelers are

seeking eco-friendly travel options.

........................................... TravelGreen is produced by the U.S. Travel Association and its
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